Zebi Café & Bakery

Price M3 Standards

MUST

· Perform local price benchmarking and surveys and apply findings to current pricing structure to keep up-to-date.
· Have your pricing reviewed by your division marketing representative.
· Update menu boards with new pricing information once a year.
· End all pricing in $0.09.

· Ensure all media reflects proper pricing.
· Pay a brand support fee of 1.0% of total sales to local charity giveback.
· Report monthly sales data. All reporting is to be electronic in a format determined by Buffalo Financial Services. The Offer Development Center may request additional weekly reports to be submitted directly to them.

MUST NOT

· Price any food or retail items lower than the total cost of the item.
· Ask for “across the board” increases with client without contacting regional retail director.
MAY

· Employ “staff discounts” in locations such as hospitals, colleges, etc. as applicable.
· Update menu boards / pricing more than one time per year.
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